
by Daniel Langendorf 
 
August 29th, 2007  
 
If done right, the Gphone and not the iPhone will be the one to change the face 
of the wireless industry. 
 
Apple’s iPhone, at least in its initial release, has not upended the wireless in-
dustry, particularly in the United States, as much as hoped. The iPhone cer-
tainly has pushed the cell phone envelope a bit further, and it hints at what’s to 
come, but so far the iPhone is still playing by the rules. 
 
Google, if it enters the fray as expected with its so-called Gphone, may truly re-
write the rules. What it plans to do is an ongoing topic of discussion and specu-
lation on the Internet, not unlike Apple’s plans for the iPhone before its release 
at the end of June. The Gphone may be announced as early as next week and 
may debut as early as the first quarter of 2008. The anticipation will be as fer-
vent as it was for the iPhone, without the Steve Jobs showmanship. 
 
Why Google? Why A Phone? 
Google is positioning itself for the future. It’s conquered search on the Internet, 
revolutionized advertising with AdSense, and opened the door for the develop-
ment and acceptance of Web applications like Gmail and Gcal. At the same time 
Google is leading a media renaissance with the acquisitions of YouTube, Blog-
ger, Picasa. 
 
Google could sit tight and count its pennies, not unlike what Microsoft did dur-
ing its heyday, or it could push forward, beyond the desktop and into the mobile 
world, where content and information are meeting voice communication and the 
cell phone. 
 
It’s a natural fit. Google takes what it has pioneered on the desktop and through 
the browser and applies it to mobile lifestyles, providing a seamless transition 
for people on the go. At the same time it opens up new opportunities for search 
and advertising, expanding the “Googleverse” (and bottom line) even more. 
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INSIDE THIS ISSUE: 

It's not that some people 
have willpower and some 

don't. It's that some 
people are ready to 

change and others are 
not.  

James Gordon, M.D. 

Mission Statement: 

Our mission is to provide a networking forum for local area support professionals 

through programs and education focused on the continuous improvement of the 

support industry and its best practices. 
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The Gphone is coming; how Google could rewrite the rules 

 Continued from page 1 
Unlike Apple, which positioned itself as hardware-focused and consumer-friendly 
with the iPhone, Google is diving much deeper into the world of telecommunications 
and many wonder if it plans to become a wireless carrier just like Verizon or AT&T. 
Google has been lobbying the U.S. government for changes in wireless policy. While it 
did not achieve as much as it wanted in the planning for the upcoming 700 Mhz spec-
trum auction in January, it did push for the fact that consumers in the U.S. can buy 

any phone and use it on any carrier in the future. 
Google is also expected to bid on the spectrum, pledging upwards of $5 billion in an auction that may net the 
government between $10 billion and $12 billion. What Google plans to do with the spectrum, and how it might 
fit in with Gphone plans, is the focus of media and Internet speculation. 
So what will be Gphone be? 
If done right, the Gphone will change the wireless industry, at least in the U.S. If not done right, the Gphone 
will be just another cell phone with some advanced features. Here’s what it might look like, if done right: 
Tech Specs 
Operating System 
The big rumor is that Google is working on its own operating system, which would make sense if Google is to tie 
all of its applications and properties together in a cell phone. Back in 2005, Google purchased the mobile soft-
ware company Android, started by Danger cofounder and former president Andy Rubin. The Android/Google 
team supposedly has developed a Linux-based mobile OS, which one expects will integrate tightly with Google’s 
interests to provide a satisfying user experience. 
Radio Communications 
To be truly carrier agnostic and international, the Google phone will have to support CDMA and GSM stan-
dards. Could these be built into the same phone or will there be several models available for the different carri-
ers? Come to think of it, if Google is successful in its bid for some of the 700 Mhz spectrum, what will it do with 
it and how will it affect the Google phone? 
The Google phone most certainly will support Wi-Fi and most likely 3G for wireless data transfers. Apple has 
come under fire for not supporting 3G immediately in the iPhone, although this is expected to change with the 
phone’s next release. The use of 3G also will make the Google phone attractive internationally. 
Google’s Gtalk is a VoIP service, allowing people to hold phone conversations over the Internet. Many are hop-
ing and praying that the Google phone will support Internet telephony, either through Gtalk or maybe even 
Skype. 
The Physical Phone 
Display 
While larger-screen cell phones have been around for many years, the release of the iPhone has drawn attention 
to an elegant, crisp display that measures a generous 3 inches by 2 inches, eclipsing all cell displays to date. 
With the amount of data expected to be accessed on a Google phone, it would be stupid not to include a large 
quality display. 
Input 
People are split on the subject of input. Should the Google phone have a touch screen interface like the iPhone, 
should it have a tiny QWERTY keyboard like a BlackBerry, should it have a stylus/touch interface like a PDA, 
or should it have a slide-out keyboard found on newer cell phone models? 
No matter which direction Google goes, somebody will be unhappy. What Google should keep in mind is this: 
make input as easy and enjoyable for the user as possible. Remember: People will be interacting with the Google 
phone in many ways, accessing and using a large amount of data, and creating content, so crummy input will 
severely impair the device. 
  
Continued on Page 3 
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Continued from page 2 
The Fun Stuff 

The iPhone sports a 2 megapixel camera. Google should at least match this, or maybe 
go one better if it’s feasible cost-wise. One way Google could differentiate its camera 
from others is not through megapixels but through image stabilization, which is now 
found on many point-and-shoot cameras and high-end lenses for digital cameras. Cam-
era shake is prevalent in cell phone cameras — especially, it seems, on the iPhone — 
and including IS would do wonders to minimize shaky, soft, and slightly blurry im-
ages. 
Video cameras on cell phones are nice to have, and are becoming more relevant in the 
era of YouTube. But cell phone video cameras suck. The “film” is grainy and its hard to 

do anything with the content other than watch it on the phone. A cell phone that could shoot 640 x 480 video, in an 
acceptable standard (like H.264), and allow people to do something with the content (email, download to a computer, 
upload to YouTube) would usher in a new wave of mobile content development. 
Finally, the Google phone must include GPS, which is another complaint of the iPhone. The iPhone uses Google 
Maps, a nice-to-have application that falls short of being truly useful without GPS capabilities. Imagine GPS on the 
Google phone: Addresses in Gmail or in Gcal are automatically mapped and plotted for real-time travel. Another 
benefit of using GPS is the coming of location-based services and proximity-based notifications. 
There’s been very little speculation about the Google phone having a built in MP3 music player and video-playback 
features like the iPhone and iPod. Music playback is not unlikely, and one can be certain that YouTube will be built 
into the phone. Whether it can play other video is uncertain. 
Design 
It’s doubtful Google itself will design the phone. Google is expected to use overseas OEMs like HTC or maybe farm 
design to handset manufacturers such as Samsung, LG, or Danger, freeing Google to work with HTC on the manu-
facturing. 
Google’s track record — as seen through its Web application development — is no thrills and minimalist. Expect 
the phone to be innovative and full of promise but not nearly as pretty and awe-inspiring as the iPhone. 
Applications 
There’s no doubt that Google will showcase its suite of applications and properties: its many varieties of Search, 
Gmail, Gcal, Gtalk, Gchat, Documents and Spreadsheets (part of the so-called Goffice), Google Groups, Google 
Notebook, Google Maps (and maybe even Google Earth), YouTube, Blogger, Picasa, and so on. 
But let’s hope that Google doesn’t go all “Googlely” on us. In other words, promote the “Googleverse” as much as 
possible but leave the Gphone platform open for third party developers, something that the iPhone lacks. If some-
one wants to use AOL’s Instant Messenger or Yahoo Chat instead of or in addition to Gchat, let them download 
and install applications so the phone truly fits their needs. 
Google needs to be smart. It has an opportunity here to redefine the relationship between a mobile device, appli-
cations, and the customer experience. For the most part, mobile applications today are just extensions of desktop 
programs. Google should take the opportunity to rethink and tweak its applications to work well in mobile and 
desktop settings. For example: 
Gmail and Gcal, as previously noted, can integrate more closely with Google Maps when people are mobile. 
Docs could be integrated with Blogger, so when users are mobile and are using Docs they can update easily their 
blogs without having to use a separate program. 
The digital camera application, Picasa, should not only upload photos directly to Picasa but also be flexible 
enough to upload to non-Google properties such as flickr. Picasa might also provide a few rudimentary editing 
and image manipulation tools. 
The digital video camera application, whatever it may be called, should also upload directly to Google’s YouTube 
and maybe even supply rudimentary editing tools as well. 
By the way, editing — cutting and pasting on a cell phone — should be as easy as possible because people will 
be moving information between all sorts of Google applications, including Google Groups and Google Notebook. 
Cutting and pasting is currently not available on the iPhone. 
Continued on Page 4 
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One Liners and Proverbs 

• A diet is a selection of food that 
makes other people lose weight. 

• A drunk mans’ words are a sober 
mans’ thoughts. 

• Age is a question of mind over mat-
ter. If you don’t mind, it doesn’t 
matter. 

• A hard thing about business is 
minding your own. 

• Alcohol preserves everything but 
not dignity. 

• Bad planning on your part does not 
necessarily constitute and auto-
matic emergency on my part. 

• Be careful of your thoughts, they 
may become words at any moment. 

• Do all you should, not all you 
could. 

• Dogs have masters. Cats have staff. 
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Continued from page 3 
 
Being Social 
To be truly revolutionary, the Google phone should play nice with the other kids, especially in a social setting. Not every-
body is using Google’s social network, Dodgeball; in fact, many people use more than one social network — MySpace, 
Facebook, LinkedIn, Bebo, Twitter — and these should be available on the Gphone through third party developers. 
Google is rumored to be working on a social aggregator as well, which could certainly work on the phone. 
Advertising 
It’s the giant smelly monster sitting in the middle of the room. If there’s going to be a Google phone, and it looks like 
that’s a distinct possibility, expect advertising along the lines of AdSense and the recently introduced “ticker ads” Google 
is now placing on certain YouTube videos. 
Mobile advertising revenue is another billion-dollar cash cow for Google. Some people could care less if there is advertis-
ing on the phone, as long as their monthly bill and the cost of the phone are cheaper than they are today. Some people 
hate advertising and swear that if there are ads on their phone they will not use Google. They’d rather pay higher prices 
for the phone and their service. 
It’s doubtful, but perhaps Google comes out with two flavors: one with advertising, lowering initial purchase costs and 
monthly bills, and one that has no advertising but costs more to purchase and has higher monthly fees. 
Verdict 
So what if Google doesn’t deliver the right Gphone? What if it has only some of the features and functions discussed 
above? The Gphone could still revolutionize the wireless industry, but not by itself. 
What if Google and Apple are in cahoots? Google’s Eric Schmidt already sits on Apple’s board of directors. And there’s 
cozy integration between Google and Apple in the iPhone, AppleTV, and in iLife ‘08. Could Google and Apple — two out-
siders — take on the wireless industry and change it? We’ll find out, as soon as Google delivers the Gphone. 
 

Concept Credit: The Gphone concepts were contributed by Lorin Wood, a previsualization designer who specializes in 
concepts and ideation for Hollywood. His portfolio and art direction can be found at his Web site (he also maintains a 
blog). Wood’s concepts for last100 explored how Google applications, and its advertising, might look like on the Gphone. 
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12 Things Users Say (and what they really mean) 

What they say What they mean 

"I haven’t touched anything." “I have just fiddled with some registry set-
tings/DLLs/system settings and now it won’t work at 
all.” 

"I really truly haven’t touched anything." “I’ve really done it this time.” 

"What would happen if…?" “I’ve just done this and feel a bit silly. How would I 
fix it without anyone knowing?” 

"I’m a personal friend of the chairman." “He once swore at me for using his parking space.” 

"I’m running Windows 97." “I don’t know the difference between an operating 
system and an office package.” 

"Of course everything is plugged in! Do you think 
I’m stupid?" “Something is not plugged in.” 

"I really can’t waste any more time on this, good-
bye!" “I just spotted what I did wrong, and I’m very embar-

rassed.” 

"My screen is blurred and I get headaches.” “The guy across the corridor just got a new monitor 
and I want one too.” 

"Is there a problem with the network?" “I forgot my password.” 

"It won’t let me in and I know I entered the pass-
word correctly.” “I have caps lock on.” 

“I checked my caps lock and I still can’t log in." “I forgot my password, and the last time this hap-
pened I had my caps lock on.” 

"Has this problem been reported by anyone else?" “Am I the only clueless pony on the block?” 
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T H E  R E C I P E  S P O T  

Do you have a favorite recipe that you want to share? Send it to donna_smoak@coxtarget.com and I will be 
happy to put it in the next newsletter.  The next newsletter is due out during the Holiday Season!  How 
about a Thanksgiving/Christmas theme for our next Recipe page?  I’ll be looking for your emails! 

Rigatoni with Red Pepper, Almonds, and Bread Crumbs 
 

1 pound rigatoni pasta  
3 cups purchased garlic-flavored croutons, (about 5 ounces)  
1/4 cup slivered almonds (about 1 ounce), toasted  
1 cup julienned roasted red bell peppers  
3/4 cup extra-virgin olive oil  
 
Bring a large pot of salted water to a boil over high heat. Add the pasta and cook until tender 
but still firm to the bite, stirring occasionally, about 8 to 10 minutes. Drain pasta into a large 
bowl. Place the croutons and the almonds in a food processor. Pulse until it becomes the tex-
ture of bread crumbs. Add the crouton and almond mixture to the hot pasta. Add the peppers 
and the olive oil. Toss to combine and serve.  

Banana Split Cake 
 

1 –1/2 cups Honey Maid Graham Cracker Crumbs 
3 cup sugar, divided 
1/3 cup butter, melted  
2 pkg. (8 0z. Each) Philadelphia Cream Cheese, softened  
1 can (20 0z.) crushed pineapple, drained 

6 medium bananas, divided 

2 cups cold milk 

2 pkg. (4-serving size each) Jell-O Vanilla Flavor Instant Pudding & Pie Filling 

2 cups thawed Cool Whip Whipped Topping, divided 

1 cup Planters Chopped Pecans 
  
Mix crumbs, 1/4 cup of the sugar and the butter; press firmly into bottom of 13X9-inch pan. Freeze 
10 min.  Beat cream cheese and remaining 3/4 cup sugar with electric mixer on medium speed until 
well blended. Spread carefully over crust; top with pineapple. Slice 4 of the bananas; arrange over 
pineapple. Pour milk into medium bowl. Add dry pudding mixes. Beat with wire whisk 2 min. or until 
well blended. Gently stir in 1 cup of the whipped topping; spread over banana layer in pan. Top with 
remaining 1 cup whipped topping; sprinkle with pecans. Refrigerate 5 hours. Slice remaining 2 ba-
nanas just before serving; arrange over dessert. Store any leftover dessert in refrigerator.  
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C h e r y l  B i e r w o r t h  

P r e s i d e n t  

c h e r y l _ b i e r w o r t h @ c o x t a r g e t . c o m  

7 2 7 - 3 9 9 - 3 0 0 0  x  3 3 3 1  

 

D e n i s e  B r y a n t  

V P  P r o g r a m s  

d e n i s e . b r y a n t @ t - m o b i l . c o m  

8 1 3 - 3 4 8 - 5 3 5 7  

 

L i s a  M a r c u m  

C o - V P  P r o g r a m s  

l i s a . m a r c u m @ p g n m a i l . c o m  

 

K e l l y  C a r r o l l  

V P  M e m b e r s h i p  

k e l l y . c a r r o l l 2 @ t - m o b i l . c o m  

8 1 3 - 3 4 8 - 5 4 6 2  

 

M a r k  M c K i m  

V e n d o r  R e l a t i o n s  

m m c k i m @ s k i l l s t o r m . c o m  

9 4 1 - 7 0 8 - 8 9 0 2  

 

T o n y a  S y k e s  

V P  F i n a n c e  

t o n y a . s y k e s @ t e c h d a t a . c o m  

7 2 7 - 5 3 9 - 7 4 2 9  x 8 4 6 9 5  

 

F r a n k  H a r t n a g e l  

V P  C o m m u n i c a t i o n s  

Frank.Hartnagel@pgnmail.com 

7 2 7 - 8 2 0 - 5 6 8 2  

 

D o n n a  S m o a k  

N e w s l e t t e r  E d i t o r  

d o n n a _ s m o a k @ c o x t a r g e t . c o m  

7 2 7 - 3 9 9 - 3 0 0 0  x 3 2 5 7  

Book ReportBook Report  
  
  

Whether you’re teetering on the edge of the burnout 
abyss or engaged in an all out, four-alarm, crash and 
burn spiral of self-destruction...help is here.  Mary 
Lewis has been there, too, and knows what it takes 
to get out again—permanently.  In this book she 
gives you her own inventive, proven, do-it-now solu-
tions that saved her life and will help you save yours.  
So dig in.  You’ll start making progress the very first 
day! 

 

Reader comments: 
My job was killing me, or so I thought. Like most pro-
fessionals, I believed that the higher I went up in my 
career ladder, the more stress I needed to shoulder, 
and the less time I had to actually live life. I thought 
that giving 150% was the price for being successful, 
and that ulcers were a normal part of the rat race.  

I was wrong - "the job" doesn't burn you out, your 
own mindset does! I learned how to stop being a 
slave to my email, voicemail, cell phone and pager, 
and not only get all my work done, but of a higher 
caliber than before. This book walks you, step by 
step, through the process of taking control back and 
a being truly successful person - happy, healthy, and 
productive!  

A must read for anyone who even suspects they may 
be burning out, in easy to handle chunks. I highly 
recommend it.  

 H D I  A N D  I T S M F  J O I N  F O R C E S  

On Wednesday, October 3, 2007 from 1:30 t0 4:00 pm a special event will take place! HDI and itSMF (IT Service Man-
agement Forum) will be holding a joint meeting at T-Mobile in Tampa,  You don’t want to miss out on this meeting as 

Malcomlm Fry, ITIL expert and renown speaker will be joining us to discuss ITIL v3! 
 

For more information on this special event visit our website @ http://www.thinkhdi.com/chapters/tba/ 
Click on the Meetings/Events link 


